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Little overall panel effect for chocolate and detergents.
Panel responses most different in high tech categories.
Indexed Response Difference between Panel and RDD by Category (no difference = 1.0)
Does not take account of brand differences, just category level ones.
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Concept Interest Inflated
For Survey Completers

o Top two-box
scores differ
significantly*
Mean for
“completers™ 2.75
Mean for “non-
completers™ 2.37
o A common
measure of
concept appeal
would be I . r T T 1
overstated. 0 10 20 30 40 50

Top Two-Box Concept Interest
Those Willing to Take 15 Minute Survey Assigned to
Long Version

o

Completers 23

a

Non-
Completers i

% Extremely/Very Interested

*At the 90% confidence level

Usage Intentions Inflated
For Survey Completers

o Top two-box
scores differ
directionally

o Mean for
“completers™ 2.98

o Mean for “non-
completers™ 2.73

O The most typical

Top Two-Box Usage Intent
Those Willing to Take 15 Minute Survey Assigned to
Long Version

Completers

measure of Non-
behavioral Completers
intentions would
be overstated. 0 . o - e s
% Definitely/Probably Use Service
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